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TO: All Principals and Athletic Directors 

FROM: Ann Killets, Chief Academic Officer 
Joseph M. Moore, Chief Operating ~ f f i c e j \ h ,  

SUBJECT: REVISED BULLETIN P-12821-CAOIC FMIP- JUNE 16,2008 
BUSINESS PARTNERSHIP - FENCE SCREENS 

The District recognizes that athletic sponsors and other business partners provide a vital role in sponsorship of key 
programs within our schools. As such, schools have increased needs to visibly recognize these partners in the 
community. In the interests of community aesthetics and in consideration of local ordinances that prohibit 
banners and advertising, an Ad Hoc Principals' Committee was formed to develop uniform guidelines, as outlined 
below. The guidelines have been updated based on input received from school centers. 

Any text recognizing business partners that is visible from the street should meet the following guidelines: 

1. The text should be printed on fence wind screens placed on fences to camouflage the chain link ("85 
closed mesh" screening recommended). 

2. Any opaque fence screens to be mounted on exterior fences should involve consultation with School 
Police regarding any potential safe-sight concerns. 

3. The fence screens should all be uniform in size and color. The suggested size coincides with the height of 
the fence, up to a maximum of 6' high and width of each panel 10' wide. Recommended colors are be a 
dark green background with tan, white or grey text. However, two other colors may be selected (for 
example, school colors). The backgroundtscreen color and font used on all screens should be consistently 
the same color and font style to ensure uniformity. Font size must not exceed 6". 

4. Side-by-side banners should not be used to create longer messages. 
5. Screens placed along a residential road with houses fronting across the street, should cover no more than 

50% of the fence frontage. 
6. The fence screen must thank the sponsor (Suggested language is: "Thank you to our business partner," or 

"This school is supported by"). 
7. In case the screens must be removed for reasons beyond the school's control, such as safety, regulatory 

requirements, weather events, etc., no commitments should be made to a specific timeframe or location 
for screen display. 
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8. For safety in high winds, screens are recommended at "85 closed mesh" material for wind resiliency and 
should be removed prior to tropical storms or a hurricane event, as a Storm Watch is declared. 

9. Screens should be placed side-by-side (abutting one another), at a uniform height, aligned with the top rail 
of the fence, for a neat uniform appearance. 

10. No photographs shall be printed on the screens. The business logo may be displayed in the upper left 
comer of the screen, but it must be no larger than 1 foot by 1 foot in size, and may use business colors for 
the logo only, or in the same color as the font used for the other printed text on the screen. 

1 1. A "Business Partnership Agreement" form should be used to document all screens posted to recognize 
sponsor donation revenue (PBSD #1570). 

12. Screens should not be placed on City or County property; only on school property. 
13. Because the screens are not considered advertising, the business partner must l l l y  recognize that any 

l n d s  provided to the school are donations. 
14. Any banners or screens hung in areas not visible from the street are exempt from these guidelines. 
15. If the fence screen becomes tom or detached from the fence, the Principal shall ensure that it is repaired in 

a timely fashion. 
16. The District's bid awarded vendor for fence wind screens is Designstogo, Inc. To place an order, contact 

Cesar A. Sanchez at (561) 432-1313 or send him an email at: Cesar@designs2go.net. Prices vary by 
screen size and quantity of order (see attached pricing schedule.) The amount donated bv the business 
partner should exceed the District's cost and provide adequate funding for an important promam or 
activitv at your school. 

17. Principals are asked to use their discretion in selecting business partners that are consistent with District 
and community values and appropriate to the age group represented at the school. 

18. Nothing herein precludes negotiation of "customized" guidelines with an individual Municipality via an 
Interlocal Agreement. 

19. Effective Date: These guidelines become effective for the 2008109 School year, unless the school is 
located within a municipality that has a negotiated an Interlocal Agreement with the School District 
(currently Boca Raton is the only municipality with such an agreement). Exceptions to the effective date 
may be granted for schools that have existing contractual obligations that can not be modified to comply 
with the above. In the unincorporated areas these guidelines will operate as a "pilot" program until June 
30, 201 1, as provided for by Chapter 1002.375, F.S. (attached). School center staff can determine 
whether they are located in the unincorporated area by visiting the Planning department's website and 
clicking on "Find my District" (The column titled "Municipality" will show as "Unincorporated.") For 
convenience, a hard copy is attached to this bulletin. 

Attachment: Senate Bill 1906 
"Find My District" 

Approved: 
Arthur C. ~ o h n s w  Superintendent 

Note: The December 2008 updates are shown underlined. 
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Florida Senate - 2008 

Bill No. CS/CS/SB 1906, 1st Eng. 

Senate 

CHAMBER ACTION 

SENATOR AMENDMENT 

House 

Senator Deutch moved the following Senate amendment to House 

amendment (201987) : 

Senate Amendment (with title amendment) 

Delete line (s) 5-355 

and insert: 

Section 3. (1) School districts are encouraged to enter 

into partnerships with local businesses for purposes of 

mentorship opportunities, the development of employment options 

and additional funding sources, and other mutual benefits. 

(2) As a pilot program through June 30, 2011, the Palm 

Beach County school district may recognize its business partners 

by publicly displaying such business partners1 names on school 

district property in the unincorporated areas. "Project 

Graduation" and athletic sponsorships are examples of appropriate 

recognition. The district shall make every effort to display its 

business partners1 names in a manner that is consistent with the 
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Florida Senate - 2008 

Bill No. CS/CS/SB 1906, 1st Eng. 

SENATOR AMENDMENT 

county standards for uniformity in size, color, and placement of 

signs. If the provisions of this section are inconsistent with 

the county ordinances or regulations relating to signs in the 

unincorporated areas or inconsistent with chapter 125, chapter 

166, or chapter 479, Florida Statutes, the provisions of this 

section   rev ail. 

---------------- ---------------- T I T L E A M E N D M E N T ================ 

And the title is amended as follows: 

Delete line (s) 380-411 

and insert: 

the pilot project created under s. 1002.375, F.S.; 

encouraging school districts to enter into partnerships 

with local businesses for certain purposes; authorizing 

the Palm Beach County school district to recognize its 

business partners by displaying such business partners' 

names on school district property in unincorporated areas 

if displayed in a manner consistent with certain 

standards; providing an effective date. 
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DESIGNSTOGO PRICING SCHEDULE 

Per Bid 08C-28B, your company responded to provide a discount off list price for flags 
and banners not listed in the bid or to provide quotes as requested. 

A few months ago I requested quotes for fence screens, however our anticipated needs 
have been revised and I am asking for a new quote. 

If you cannot provide these banners, please respond with "NO BID". (Mark " X  in space 
provided) 

The prices quoted must be firm for all orders through June 30, 2009. These prices will be 
provided to schools so orders can be placed as needed. 

A brief explanation (background) is stated below. 

Please complete THIS document and return to me by email no later than 2:00 PM, 
Monday, June gth so I can provide this information for inclusion in the bulletin to our 
schools. 

Background: 

Most of our schools have fences that they use to display banners (fence screens) with 
imprint to recognize a business partner. In the interest of safety and to comply with 
various city ordinances, we have developed the following specifications for uniform fence 
screens : 

"85 Mesh" fence screens 
Panel sizes will vary with three sizes and each will be complete with grommets at the 
edges for mounting on the fence. Sizes are: 

5' X 7' 
6' X 8' 
8'X 10' 

Each panel will be a single color and printed with one or two colors of ink 
for a business partner's name and company logo 

Each panel will have different imprint (based on the business name & logo) 

Quantity: We anticipate, as a District, to order at least 20 to 30 per High school and 10 
to 15 per Middle and Elementary school. Our District ahs 23 high schools, 33 middle 
schools and 103 elementary schools. 
These will not be ordered at one time but will be ordered as needed by individual 
schools. 
Therefore, we are requesting quotes based on minimum order amounts. 

All prices quotes must include manufacture, screens, and delivery. 
You may list a separate cost for artwork charges if needed. 
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Please provide pricing for the following quantities based on the above specifications: 

Size: 5' X 7' 

1 Sample screen (often required by cities for approval) $ 95.00 each 

1 - 1 0 fence screens $123.00 each 

1 1-1 9 fence screens $109.00 each 

20-29 fence screens $103.00 each 

30+ fence screens $ 95.00 each 

Artwork charge per fence screen with each one having different color and imprint 
options: $ 15 each 

If there are any additional charges that might apply, they must be listed and a firm price 
stated for each: 

IF LOGO RECREATION NEEDED ADD $20.00 MORE TO ARTWORK FEE. 

Size: 6' X 8' 

1 Sample screen (often required by cities for approval) $ 130.00 each 

1 - 10 fence screens $168.00 each 

I 1-1 9 fence screens $150.00 each 

20-29 fence screens $141.30 each 

30+ fence screens $130.00 each 

Artwork charge per fence screen with each one having different color and imprint 
options: $1 5.00 each 

If there are any additional charges that might apply, they must be listed and a firm price 
stated for each: 
IF LOGO RECREATION NEEDED ADD$20.00 MORE TO ARTWORK FEE. 

L:WlmningWublic\INTERGOV\Bmners & Signage&Fence Screens\BULLETINS\Designstogo Inc RFQ.doc 



Size: 8' X 10' 

1 Sample screen (often required by cities for approval) $225.00 each 

1 - 10 fence screens $255.00 each 

1 1-1 9 fence screens $ 237.00 each 

20-29 fence screens $ 228.00 each 

30+ fence screens $ 225.00 each 

Artwork charge per fence screen with each one having different color and imprint 
options: $ 15.00 each 

If there are any additional charges that might apply, they must be listed and a firm price 
stated for each: 
IF LOGO RECREATION NEEDED ADD $20.00 MORE TO ARTWORK FEE. 

State the amount of time required to produce a fence screen: 7-10 work days after 
receipt of order 

Will your company accept p-cards for orders under $1,000? 5 Yes - No 

NO BID 
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